
October 2019 - September 
2020

COMMUNICATING during a  
COVIDCANE
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Crisis
Communications
Community and Media Relations 
managed crisis communications
for District Chief Dwain 
Bradshaw’s Funeral, the NAS 
Pensacola shooting
and the COVID-19 pandemic –
approximately 300 COVID-19 
updates will have been provided 
by September 30 and Hurricane 
Sally.

CMR  Activities 
Oct. 1 – Sept. 30
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Public 
Health 
Campaign 
Report
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Presenter
Presentation Notes
Other counties such as Bay County have asked us for our graphics to work from.



Mask Up, Escambia! Campaign

Objective
The purpose of this public health campaign was to educate younger adults in 
Escambia County about the importance of wearing masks to help prevent the spread 
of COVID-19.

Campaign Dates Target Audience
July 3 – 31, 2020 Adults 25 – 34 in the Escambia County area

Estimated Campaign Reach: 82%

Presenter
Presentation Notes
Reached 82% of adults 25-34 in Escambia County



Mask Up, Escambia! Campaign

Tactics
Print Advertising - Print advertising in several local newspapers.

Radio - Broadcast radio schedules across several location stations, plus streaming radio via Spotify and Real Women 

Radio. 

Television - Broadcast TV schedules on WEAR, WFGX, WBQP and Cox Cable, and OTT/ Streaming TV buys. 

Social Media Advertising - Video ads on Facebook and Instagram. 

Digital Display Advertising - A cross-platform campaign deployed across all devices: desktop, tablet and 

smartphones. 

Email Marketing - Email targeted to 138,841 Escambia County residents. 

Outdoor Advertising - Digital billboards in 22 locations across Escambia County



Mask Up, Escambia! Campaign
Print Advertising
• Costa Latina

• InWeekly

• Island Times 

• Pensacola News Journal 

Total Number of Ads: 20 

Reaching a combined circulation of 203,050 readers



Mask Up, Escambia! Campaign
Radio Advertising
• iHeart Radio - Streaming Radio 
• Real Women Radio - Streaming Radio 
• Spotify - Streaming Radio 
• WJTQ - Jet 100.7 FM • WMEZ - Soft Rock 94.1 FM 
• WMXC - Mix 99.9 FM 
• WRGV - The Beat 107.3 • WRKH - The Rocket 96.1 FM • 
WRNE - 106.9 FM • WRRX - Magic 106.1 FM 
• WYCT - Cat Country 98.7 • WTKX - TK101 FM 
• WXBM - 102.7FM *WRNE – 980AM
• WNRP - News Radio 1620AM/92.3FM 

Total Broadcast Radio Spots: 1,338+ Streaming Radio 
Impressions: 249,218 Broadcast Radio Reach - 84.36% 

Streaming Radio Reach: 11,932 Broadcast Radio Frequency -
5.78        Streaming Radio Clicks: .11%, 268 clicks



Mask Up, Escambia! Campaign
Television Advertising
OTT Television - Streaming Television
• WEAR - TV 3 
• WBQP - TV 12 
• WFGX - TV 35 
• Cox Cable 

Total Broadcast & Cable TV Spots: 1,196 

Broadcast TV Reach: 77.19%
Broadcast TV Frequency: 3.07 

Cable TV Reach: 85% 
Cable TV Frequency: 12.47 

OTT Streaming TV Impressions: 292,085

https://www.youtube.com/watch?v=EJeJn1Nhr7A


Mask Up, Escambia! Campaign
Social Media Marketing

Impressions: 527,277 

Reach: 62,304 unique viewers 

Frequency: 8.46 

Click-Thru Rate: .65% 

Clicks: 3,419



Digital Display Advertising
Digital Display Advertising

Native Advertising

Email Marketing 

Digital Display Impressions - 1.4 Million + 
Native Advertising Impressions - 616,591
Clicks to myescambia.com – 6,888+ 

Email Marketing Views - 25,007
Clicks to myescambia.com – 3,613

Mask Up, Escambia! Campaign



Outdoor Advertising
22 Digital Billboard Locations Across Escambia County

Outdoor Reach: 98.12% of adults 18+ 

Outdoor Frequency: 19.2

Mask Up, Escambia! Campaign



Mask Up, Escambia! Campaign
Tactics Budget

Newspaper $13,098

Radio $52,000

Television $56,000

Social Media $7,000

Digital Advertising $23,752

Outdoor $26,400

Media Buying Fee $8,750

Mailings $33,577

Hand Sanitizer $15,221

Total $235,798



Don’t Delay Health Care Campaign
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Presenter
Presentation Notes
Hospitals have been communicating to the public to not delay health care via social media, earned media and advertising.



Don’t Delay Health Care Campaign

Radio with WRNE 980AM

Ads plus four 10-15 minute live radio interviews 
during the month of August.

Thursday, Aug 6 at 7:30 a.m. 
(Testing and Virtual Visits w/ CHNWF)

Wednesday, Aug 12 at 7:45 a.m.  
(Hurricane Preparedness/COVID-19 w/ Eric 
Gilmore

Thursday, Aug 20 at 7:30 a.m. 
(Testing and Virtual Visits w/ CHNWF & ECSD)

Wednesday, Aug 26 at 7:40 a.m.
(Overall Preparedness and Awareness) 14

Presenter
Presentation Notes
Partnered with WRNE and Community Health Northwest Florida to provide additional telehealth and medical information to a certain demographic. (an additional $3,000)The animation will be placed on social media and the audio will be run as ads on WRNE.
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Current COVID Webpage
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https://myescambia.com/covid-19-information-for-escambia-county


CARES Act Website

17

https://myescambia.com/cares
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Public Information
• 18 Press Conferences
• 50 Written News Releases
• 643 Social Media Posts

(As of Sept. 30, 2020)

Hurricane Sally

Presenter
Presentation Notes
As of Sept. 30, 2020



Hurricane Sally
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